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Hip Hop Weekly is the award winning 
magazine that has everybody talking!



CELEBRITY WEEKLY MAGAZINES
ARE THE SUCCESS STORY OF THE LAST

FEW YEARS, YET THEY RARELY FEATURE
STARS OF THE HIP HOP CULTURE

Hip Hop Weekly 
delivers the first 
unique viewpoint 
on some of the 

most widely 
known celebrities 

from the 
hip hop culture, 
not covered by 
other celebrity 

titles!

“As some of the biggest magazine genres struggle with declining readership and ad pages, 
one plucky category--celebrity mags--is having a blockbuster year.” 

– *MediaPost October 20, 2006



HIP HOP WEEKLY IS MORE
RELEVANTVV  & MORE COST
EFFECTIVE THAN OTHER

LIKE TITLES!

With lead-times that are on average
3 months prior to on-sale dates,
monthly magazines deliver old

news at much higher CPM’s than 
Hip Hop Weekly!
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27

Single -            83%
Married -         16%

   53%

 $47,580

Black -             60%
White -             24%
Asian -               4%
Hispanic -        12%

Some College, Graduate, Technical, 
or Advanced Degree –     67%

Full Time Employment - 77%

*Source:
2008 Readership Study /  
Barry United LLC





  These companies are already on board with Hip Hop Weekly.
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Hip Hop Weekly

Published 26x year

100,000 Circulation

1,000,000 Readership

ADVERTISING RATES

Display Rates:

$495.00 per inch

Classified Rates:

$11.95 per word / 14 word minimum

ABOUT THE READERS
Female: 51% Male: 49%
Median Age: 27
Single: 83% Married: 16%
Have Kids: 53%
Median HHI: $47,580
Race: Black: 60% White: 24%
Employed FT: 77%
College Educated: 67%

Simply complete the order form
and fax it back to us at (352) 597-6201

or mail it to:
AMERICA’S MediaMarketing

13169 Jacqueline Rd.
Brooksville, FL 34613

If you have any questions,
please call your representative:

Or call (800) 675-7636

ISSUE CLOSE DATE ON-SALE

HOW TO PLACE
YOUR AD

Hip Hop Weekly

Reports all the news, events and issues

surrounding the hip hop community, right as

they happen. The magazine covers film, TV,

music, fashion, sports and celebrity news with

an authoritative voice, and serves a broad

mutlicultural readership from 15 to 40 years old.

As the hip hop world’s first entertainment news

and celebrity lifestyle publication, Hip Hop

Weekly breaks new ground, targeting the

mass-market of almost 40 million U.S.

consumers under the age of 40 who identify

with hip hop culture.

Hip Hop Weekly is ranked one of the top ten

Best-selling magazines in 7-Eleven stores

nationally out of 60 titles. Hip Hop Weekly

reaches close to one million readers per issue.

Hip Hop Weekly Wins “Best Magazine” at Urban Music Awards




